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Decline in admissions in the European Union in 2012
but European films' market share on the up
 Market shares for EU films increased by 5.6%, which corresponds to Skyfall ‘s
market share

 GBO record high due to premium 3D ticket prices
 Overall admissions in EU down by 2,2%
In 2012 attendance for EU films grew by 12% year on year, amounting to around 313 million admissions, boosted by Skyfall, the latest
instalment of the James Bond franchise. The British secret agent’s latest outing, a majority UK co-production, brought the market share
of European films within the EU to 33.6%, the highest level of the century. For many years now EU box office has struggled to break
the 30% market share threshold. 2012 saw European films getting 33.6% of total admissions, more than a third of which were for nonnational European films and an increase of 5.6% in comparison with 2011, corresponding exactly to Skyfall’s market share. In a sense,
as a British hero with US support, James Bond has occupied the space left empty by the vanishing of Harry Potter.
Aggregate figures for the EU represented, more than ever, a mathematical artefact, as there were remarkable differences among
European countries. Attendance fell by 2.2% within the Union, down to 933.3 million admissions. Countries like Finland (19.7% growth)
or Romania (+15.4%) bucked the downward trend. As for the larger markets, the UK remained stable and Germany grew by 4.3% on
the previous year. Although France sold the highest number of tickets in the EU (203.4 million), attendance fell by 6.3%.
This drop in admissions did not prevent GBO from reaching, for the second year running, a record high of EUR 6.47 billion. This was
achieved thanks to the hike of ticket prices (2012 average was EUR 6.9) due to 3D releases.
Decline of the “incoming investment” film market share
Skyfall, a British film with solid support from a US major studio, was the undisputed king of the world box office with 44 million
admissions throughout the European Union and 36 million in North America. It becomes the highest-grossing Bond instalment of all
times. It was followed at a distance by American blockbusters such as Ice Age: Continental Drift, The Dark Night Rises and The
Twilight Saga: Breaking Dawn – Part 2. This confirms the trends of franchise success, with 10 of the films within the BO top 25 being
sequels.
With 22 American films within the EU box office top 25, the 62.8% US share of the European market by admissions was slightly
superior to last year (61.8%). The main category that decreased on 2011 was that of films produced in Europe with American incoming
investment (EUR inc/US), down from 8.1% to 2.1% year on year. Non-EU non-American films represented 1.4% of the total
admissions against 1.8% in the 2011.
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Table 1: Admissions in European countries (2010 – 2012 prov)
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Circulation of European films is slightly improving
Apart from Skyfall, two other EU films made it into the BO top 20. Intouchables became the most successful French film ever in the
French market, with 21.4 million admissions between 2011 and 2012, just losing to Titanic at the finishing line by a fistful of
admissions. More importantly, the film went beyond borders, ranking at the top of the BO in most EU markets (i.e. #1 in Germany and
the Netherlands, #3 in Poland, #4 in Italy and Spain). With 18.5 million admissions in EU countries other than France, Intouchables
obtained 46% of its European admissions on non national markets, an exceptional rate for a French comedy. Intouchables thus
became the most successful non-English language production of all times in the international market. However, it was another French
film, this time in English, Taken 2 (#17 in the EU), that made it into the American BO top 20 alongside Skyfall. Also shot in English, the
Spanish disaster film Lo Imposible (#26 in the EU) was the fourth most successful European film of the year, mainly due to the
domestic market. Therefore, it comes as no surprise it became the highest-grossing local production in Spain ever.

Table 2: EU market share by country of origin (2008 – 2012e)
In% of total admissions.

Increase of production of EU fiction films but documentary production fell by 10%
A landmark for EU production volume was set in 2011 with 1336 films shot. Despite the fact that 1299 films were produced in 2012 (37
less than the year before), this was mainly due to a rather slight drop in documentary production, with features at full steam throughout
2012. Quantity aside, the anatomy of film production changed compared with 2011; average budgets dropped in most of the main
production countries, such as Spain and France, moreover in others, such as the UK, overall spend was drastically reduced. In
addition, several larger production countries showed a trend in film budgets toward the upper and lower extremes. Equally, there was
an increase in international co-productions as a form of feeding the fire at times of lower domestic investment and, in many cases,
important cuts in public support.
Table 3: Number of feature films produced in the European Union (2008-2012e)

Source: European Audiovisual Observatory

Three European theatres on four are now digital
With 74% penetration within the EU, digital rollout has entered its final stage. As a whole, the EU had crossed the point of no return
with 21,693 digital screens by the end of 2012, which represents a growth of 36% on 2011. Here again, each country progressed at a
varying speed. While Luxembourg, Austria, Belgium and Finland are fully, or almost entirely, digitized, Lithuania, Greece and Slovenia
are still behind the eight ball, with less than 25% penetration. The leading digital markets by number of screens were the UK and
France, whereas other big territories such as Germany, Italy and especially Spain are below EU average of 74%.
Table 4 : Top 5 countries by nuymber of digital screens (2012)

Source: Media Salles

Table 5: Top 20 films by admissions in the European Union in 2012

Table 6: Top 20 European films by admissions in the European Union in 2012

More detailed information on European as well as international theatrical markets can be found in
FOCUS 2013 World Film Market Trends
prepared by the European Audiovisual Observatory for the Cannes Film Market.

Notes for Editors:
•
•

Data have been collected with the collaboration of the EFARN (European Film Agency Research Network).
All 2012 figures are provisional.

The European Audiovisual Observatory, Council of Europe
Set up in December 1992, the European Audiovisual Observatory's mission is to gather and distribute information on the audiovisual industry in
Europe. The Observatory is a European public service body comprised of 39 member states and the European Union, represented by the European
Commission. It operates within the legal framework of the Council of Europe and works alongside a number of partner and professional
organisations from within the industry and with a network of correspondents. In addition to contributions to conferences, other major activities are the
publication of a Yearbook, newsletters and reports, the compilation and management of databases and the provision of information through the
Observatory's Internet site (http://www.obs.coe.int).
Market shares (Table 2)
The market shares shown in this figure are based on an analysis of results of films released in member states of the European Union for which
admissions data for individual films are made available to the European Audiovisual Observatory. In order to draw up such market shares, a single
'country of origin' must be attributed to each film, an attribution that can prove difficult in the case of international productions. In these cases the
Observatory's aim is to attribute a country of origin corresponding to the source of the majority financial input and/or creative control of the project.
Since 2005 the Observatory has identified specifically films that have been produced in one or more European countries (or elsewhere) with US
investment by using the reference 'inc' (incoming investment) in the country of origin attribution. It should be noted, however, that the availability of
further information may occasionally lead to changes in the attribution of country of origin and that the origin of a film as attributed in the LUMIERE
database may not always be identical with that indicated by national sources.
The provisional data on market shares in the European Union in 2012 shown in table 2 are based on the data on admissions to individual films as
collected in the LUMIERE database on 2 May 2013. At this date the coverage rate of the database for admissions in the 23 European Union
countries for which data is available was of around 91.8%. Due to various gaps in data collection and delivery in various countries, coverage of
100% of admissions is currently unachievable. For 2012, LUMIERE has still to include additional data on the following EU countries: Cyprus, Spain,
Finland, France, Greece, Ireland, Lithuania, Luxembourg, Malta and Netherlands.
The data provided in this press release should be more accurate that the one published in the FOCUS 2013, based on an earlier and less extensive
level of coverage.
Number of feature films produced in the European Union (Table 3)
Estimating the total volume of production of feature films in the European Union remains difficult, chiefly due to the risk of double counting of coproductions and to differing national methodologies for the collection of this data. Included in the total for the European Union are feature-length
films intended for theatrical exploitation, excluding minority co-productions and US and foreign production in the United Kingdom. For some
countries no separate data are available for feature fiction and feature documentary films.
European Union admissions rankings (Tables 5 and 6)
The pan-European film rankings shown in tables 5 and 6 are drawn up using information stored in the LUMIERE database as of 2 May 2013.
The LUMIERE database (http://lumiere.obs.coe.int)
This database on admissions to films released in Europe is available on-line and free-of-charge, and is the result of collaboration between the
European Audiovisual Observatory and various specialised national sources as well as the MEDIA Programme of the European Union. LUMIERE
provides country-by-country analysis of admissions for about 30 000 films in distribution in Europe since 1996. Partial 2012 data for 23 European
countries is now available, including data for the major European Union markets, as well as data for the North American market. The rankings
(Tables 5 and 6) shown in this press release are based on data from all European Union countries for which results have been received.
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More detailed information can be found in
FOCUS 2013 World Film Market Trends
Compiled by the European Audiovisual Observatory and published by the Marché du Film.
http://www.obs.coe.int/oea_publ/market/focus.html

